R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETINQ PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 2 


R. J. RayneMs Tobacco Coirpany (RJR) b plaasad to anneunca lha foHowtng RataU Paitnan MaiKetkig Plan atlaelVa January 1,1996. tor ratall acwuntt Wat maat lha loOMring 
crHaila: 


• 5l%ormo<atotaJkujuattyvolumaaoldbytt)apack 

• too* canons Industry brwids am] minimum of 17 canons o< FUR brands sold par wealc. 

- Dbirtbinlon ot RJR brands h all prlca-tlora as required. 

Ratailars not mealing the above requirements should discuss aSemailves with an FUR Representative. 



WERCHANDISINQff>RESENCE PROQRAM ELEMENTS: 

• RJR Ful Price pack dsplay In prime posMion. 

- RJR Ful IWtca pack display In primary saling area. 

• RJR Savings brand pack <hspl^(s) In a primary Savings Brand position. 

- Displays saleded wll metchandlsa no lass than 40 pack lacings ol product. 


UERCHANDISINCVPRESENCE aEMENT REQUIREMENTS 
Ful Price Dtsplavs 

• Display tl must be located at *1 cash regisler In primary position as detarmlnsd by an RJR represanlatlve. 

• Display #2 must be salt-service and may not be obstructed from consumer by compelltiva displays or other products. 

• Both displays must be selt-servlcs and may not be obstnicted Irom consumerby corrvellUve displays or other products. 

Savings Dbplav 

• Selected dlsplay(3} musi be adequate In size to display and promote ALL RJR Savings Brands designated lor display by an FUR represenlailve. 

• Muliple dtsplays/krcatitHia may be used to adequately merchandsa FUR Savings Brands, as approved by an FUR representative. 

• Retailer will provide RJR pricing espabllity no less than partly with other tobacco companies. 

Other 


FUR reserves the right lor final ipproval ol dlsplay/advertlslng types, sizes and locabona. Displays, fixtures, and fFee-standkig signage will be HI as designated by RJR. 

I ADDITIONAL MERCHANDISINGJPRESENCE REQUIREMENTS 
. I • Retailer further a^ees to: 

Provide promotional assistance as requested by RJR. 

Display FUR ‘Lowest* brands. H appileable 
Provide FUR accurate volume Information 

- Authorize primary and other suppliers to release brand style volume InftNinallon to RJR. 

• Provide FUR share o( available signage equal to FUR Share of Market. 

• FYovkie FUR share ot space equal to FUR share of market on carton merchandisers, if applicable. Minimum acceptable space as determined by an FUR 
Representative. 

> Ensure adequate quantity ol RJR brands are meintafned to minimize out ol stock, including brands designated for display. 

- Accept new FUR brand styles, as requested. 

- Permit FUR lo make reasonable audits ol performance and to Inspect and rotate RJR products. 

Permanent FUR advertising will be afftred to FUR dlsplsys/tnerchandtsere utilized under this agreement. Retailer will not permit addtlionat advertising ol any kind. 
Including that refaUng to retirilets own products, to be atfhed to or Interfere with FUR displays. 

• Changes In agreed location ol dfsplay^advertlsing. or elfectivenass ol location will resul tennbiBlIon ol this agreement. 

• Restricting FUR's ability to display, piomole or distribute FUR brands or the ability to conpete equally with other tobacco companies In all areas at relall, will result In 

termination ol the egreemenl. • ..- 

• FUR reserves the right to modify or terminate this agreement after notice lo retailer. In the event el lallure of perioimance by the relaller, this contract may be 

lermlnaied by FUR forthwith and without notice, .-. • 

■ MERCHANDISING/PRESENCE PAYMENT ... • .. 

RJR volume wHI be deiennined by the average weekly sates of all FUR brands during the mosi recent 3-montn period. 

FUR Will pay qualllylng retailer $_per month lor performance of all requiremenis under this agreement. ..- . — 


R. J. Reynolds Tobacco Company will make payments by check as soon as practicable alter the end ol each calendar quarter, Peymenis will be made tor stores rendering 
full pertormance during a quarter, and on a pro rata basis lor stores rendering performance for lose than one lull quarter, but more ihan one calendar month. Retailer wHI not 
deduct amounts due under contract from Invoices due FUR. 

RETAIL ACCRUAL PROQRAM ELEMENTS “ ' * ' 

• Qualllying MeithandbingyPresencmelements ol FUR’s fletaJ Partners Marketing Plan. ' ‘ 

• Ail requlrements/crtteria staled In Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options . ., 

Option t: FUR Retail Accrual - rnoTithfy accrual based on FUR deslgnaled Level t, Level 2, or Level 3 FUR volume grid. 

Option 2: FUR Ratal Accrual wHh Retailer/FUR Match • monthly accrual wKh additional Relallar/FUR Match funds based on FUR deslgnaled Level 1. LS;Vel 2 . or Level 3 
FUR volume grid. .... 


RETAIL ACCRUAL PROQRAM OPTION REQUIREMENTS .... _ - 

OPTION 1 

• Accrual process wM begin on contract signing dale If prior lo the 15th day of the month. Sign up alter the iSlh day ol the month will start accivai thejqllowlng month. 

• Relall Accrual funds are lo be inilzed to promote selected FUR Pull Price and Savings Brands as designated by an FUR Representative. 

• Pariner Promotions, spedllc lo Retail Accrual partictjants. vrill be available based on level ot Retail Accnial paitidpalion and FUR volume category criteria. Partner 
Promotion particpallon. as required by the Retail Acxjual program, is necessary to maidmizr aonuat lund appUcailon. RotaBers electing not to partldpate In Partner 
Prt)motlon(s) will lose usage at lunds desi(pialed for such purpose. 

• All promotions require approval by FUR prior to Implementation. 

• Retailer reimbursement will occur as soon as practicable Mlowlng successlul eorrpletlon of Itie subject pre-epproved FUR Retail Accrual promotion. 

- FUR F^motion Dollar Liability Is limited to the allocalsd dollar amount ol Retail Accrual as deslgnaled by FUR. 

• Retail Accrual lunds wil be accrued by the month. Funds accrued during one calendar quarter are available tor use knmedialely. 

• unused lunds may be earned over lo the subsequent quarter with prior approval by FUR. _ 

• Funds not utilized tor the designated year may not be carried over to lha subsaquani year. 

OPTION 2 

• All requlremenlstrenellts stated In Option 1 are appllcattle to Option 2. 

• Retailer must provide matching lunds In an amount equal to 50% ol Option 1 rale. Retailer match dollars are utilized in the same manner as Option 1 lunds and are 
payable not later than Indivkiua] promotion completion. 

• FUR wH provide addlllonal lunds In an amount equal lo RelaBor Match monies. RJR Match monies will be accnied on a monthly basis and are waHabla lor use on Ihe 

same basis as the Option 1 lunds. _ 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS HARKETINa PLAN CONTRACT 
SELF-SERVICE PACK OUTLET • LEVEL 2 



AODOIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display alza, quantity, prcmotlonaJ tknatrama, and promotlonat lyp* wW ba apprevad by an RJR RapraaanlatNa. 

• Promotional a^ertlslng associatsd wttb RJR Brands wUI ba alfbc^ to, or abova aach display, as approvsd by an RJR Raprasanlative. 

• Reiallar wBI not pamtil advaitlsing ol any kind, Indudng Ittat rslattag to relallara own protAidk lo ba aflbtsd to RJR displaya (lentporary and/or parmansnl) without prior 
oonsant of RJR. 

• Retailsr agr*as 10 maintain RJR displays and signaga (tampora/y and/or poitnanant) In an unobstructed manner, in the location agiead upon by an RJR 
Rapresantativa. Changes In location ol displays, or eflecUveness ol display location, will terminate this agreement. 

• Should retailer be pemtanenlly dUqualtled under flJR's Retail Partnen Merchendlslng/Presanca programs, participation In the Retail Accnial pra^am and al other 
RJR Promotional programs wil be terminated. 



R. J. RttwMbToo»owCB tfiy ii>y ti N r l R iBi ixW^oldtwrif b<^ 1% fromptywi<t*t w WIb ipproiiWt J. R«maWiTg6M«QCo»virqrTrtt) iu(M«nl««n«ctkir«nn»|«i toiMut i fom IDWtoiiNtiiMrwtarwreiltMii 
|Mr. Vifliv BA kMfMAMl N« Moim»l«n h «M indvidkiAl mim «Ad «i»Mf Mdd ucuntr nunbM <S.S. M».) or tM Mwptoyf ktarlieoMMi nunbor [ClN) ior ttopwpitotefiWp. b« oddKoA lo iMpovoo'a indMOJAt 

NOIN#, Mw poy*o iwy Atta ptw/tJo tw bu^>w mwo lor tw oojo proptlAttfMiip. pwwWxi rbiiio tx bKo<i%»ooAon>o, ( < ol» propitoioio moy no< 0A>|f ft#bu o noAO aahio.) WWt lo ooibmtano. 

pAit^AfiTilpo ooliloo TTHTi, BrtM Aiioiior Aftoloo. t>o m c ooooiy tntewtor lio oaBVo Aomo ond omptgitf MonWco^onngmbof (BN) Mtt ippooioeA ^9<m ^^^(AowgYAiAtoi Chip<«y«il4liAltc*toA MiPibor). 

Type of Organization: Corporalton Soto Proprietor__ Paitnership. Eetata. Trust. elc> 


Is this a corporation axerrpl from badcup withholding? 


Yesjjl^,, 


No_ 


Plaaso use the Appropriate Ine to HR In the name and Taxpayer identification Number 


Corporation Name. nOpifatt./Vn ein_ 

or 

Sole Proprietor's Name , , _ S.S. No* 

Sole Proprietor's Business Name. . . , EIN_ 

or 

Partnership, Estate. Trust, etc._ , EIN_ 


Address (Number, street, and apt. or suite number) 


Address (City, stale, and ZIP code) 



Ca#«tk»i«Ar 

un«*r of pofluiy. I ooaiv Itac 

1. TTw mnbor iTiewi obovo b my oof ioc4 l•co•r•( W«Ati«ci»on numbor (of I Ain imilnQ to • Mimbor b bo iMuod b MO| AiMl 

a iMinotttetorttabMkvwltiheldnvbocMioo: («] t wn oKompt r«TfA bodojp wiMoldAaortb) lh«Yoitoeo«Aitoiiodby fwbbirto Bovaauo Soivto ttolAffi eeioetbftMbJptMMwieAau AbMHef i (liUMbNeoA Ai 
MmoI M dvtemdo, or <o) tw ia$ Ibo mllod mo Bto I Am M hM^ tufijoet to btdojp iMtfirMief^ 

CoreaeotfonlAAbvceoev: yMbMriCbA«outftA«2Abovoiry«M»i«v*boAAnoifftod^Vi*iR8ttotY«uAM«urr*AayAubjocibbodaipMeiiMldA9boeAUA#efuAeArroporiiA9Mofoo(ony«urbirotim. 


Stora Name (Please Print) 

street Address _— 

City/State_ _Vl^_ 

Cali Classification _ _ 


RJR Account No. 
RJR Territory No, 

Zip Code _ 

Branch (If Chain) 


J9‘k>^o 

.133.0 j?-? 
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ROU COPY 
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